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MORE ABOUT..

* Tshwane’s hippest inner city market, hosted at 012central, the trendy, multi-space precinct development in the CBD.

* Described as an African urban experience, it merges the best of city markets with the flavours of South Africa’s Capital, with
local entrepreneurs, designers, artists and musicians forming the bulk of the participants.

» Allin all there are 60+ stands, 7 live bands / performers, pop-up art exhibitions, creative activations and an open stage where
local artists create a laid-back, acoustic, jazzy atmosphere.

* Trading hours are from 11h00 to 20h00. Entrance is R50. Kids, Vespa riders and cyclists enter free. Hours and rates
sometimes change when there are special editions of the market.

* The market usually takes place every last Saturday of the month. Dates sometimes change over long weekends.

* There is FREE and SAFE parking at 216 Sisulu Street which provides direct access to the market. Visitors can also park at the
State Theatre, 140m away from the main entrance at 381 Helen Joseph street.

Market@theSheds is the place to start the rediscovery of the Tshwane you thought you knew. It is a project of the Capital
Collective, a non-profit organisation promoting rejuvenation efforts in the inner-city. The event is sponsored and hosted by
Media Mosaics Events & Marketing Communication Consultants.

Discover the True Colours of the Capital and join the drive to re-awaken Pretoria’s beautiful inner-city!




Objectives

1. Create a highly, sought-after arts and culture, tourist attraction in the inner city of Pretoria where high volumes of visitors go
to experience and buy the best of local art, music, food and design.

2. Provide a platform for local artists, designers, musicians, artisans and entrepreneurs to showcase their talents and goods.
3. Create job opportunities for local performers, musicians, artists and casual labourers in the city.

4. Create a Development Hub where design, art, music, fashion and craft entrepreneurs have access to training, support and
development opportunities to become successful working businesses, develop their skills and grow in their trade to able to

provide an offering that is unique, of high quality, on-trend and in demand.

5. Facilitate access to other markets for selected musicians, artists, designers, artisans and entrepreneurs, locally, nationally and
internationally.

6. Create market linkages by facilitating trade relationships between “clients,” SMME’s, local organisations and the external
market.

7. Facilitate access to finance and other opportunities for SMME’s together with key role players and partners.
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* Young, cool, up- and coming South Africans of all races

* Proud Pretorians, connectors, influencers, forward-thinkers, art lovers, change agents, explorers,
travellers, foodies, theatre goers and funky families of all ages

* The diplomatic community, foreign representatives and tourists

The atmospheric ambiance draws a diverse group of people from all walks of life: fashionistas, art lovers,
foodies, musicians, shopaholics, tourists, explorers, trendsetters and socialites of all ages. Visitors like to
hang out with friends or family and enjoy gourmet coffee, craft beer, fine wines, cocktails, gourmet food,
cool music, design, fashion, art and interesting people.

The Market is getting a lot of support from the local community, corporates, the diplomatic corps and the
City of Tshwane and attracts between 800 and 1500 people per event.
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In numbers

Facebook Reach
per event

153 000+

Facebook Likes

29 595+

Visitors Job Creation p/y twitter
per event 1 295+ followers
1000+ 1956
Trader Le. 0.0 6
Opportunities P/Y 140 Google Reviews

Instagram
550+ followers
Events held Google links 5570+
since 450 000+ results
Oct 2014
49 Voted best / most fun Market in Tshwane

2016, 2017
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(@)@)@)®)) Reviewed 3 weeks ago

Market@theshg n environment out of the ordinary. The ambiance is great, food is

“Welcome surprise”
(@NENEEN®) Reviewed 13 August 2015

@

Funky, arty with a great vibe. Great to have a reason to go into the city again. Great
food variety, all take-aways or sit outside. Mcool new concept.

Travel

“Who said there ain't no love in the heart of the city?”
(@)@)@)@®)®) Reviewed 3 weeks ago

What a cool spot. Market@theSheds provides an ecle¢  atmospherg «& = be tiful
people meet and enjoy great food and hours of li. nu . Last week's o W
spectacular with some of the best acapell al. U ang time. Alfte e@ 28V
fried tilapia fish and cassava leay® from | K uitc nust visit!

“Cosmopolitan fun”
@@@@® Reviewed2 qilL 6

This is one of o Sat oo ol litan o
reflection of how out secie o din Lol
disappoints and | hav, iQaa_hew el :
There is good variety ¢ gaurg £ o
and cocktails.)

Plenty of space to sit eithe. \site-Or outside and you can move around depending on
your music taste. The stage is inside where the stalls are and here you can listen to a
wide variety of up and coming artists for different tastes.

Initially it surprised me how safe | felt in this area but now | have come to accept that
safety and parking are no concerns to prevent anyone from attending. The market are:z
is clean, the facilities well managed and the venue seems to be improving constantly.
This is a treat whenever my weekend calendar allows the luxury.

s & capital social calendar and a
3 daily basis. The monthly market never

an aaumber of occasions.

| 5445 and-great drinks on offer (wines, craft beer

galore 2a6® wry( sty pirople are great. The event is well organised and well
agdin. 0 woud ul i those people that need a different kKind of fun to visit this

i 50 Ne ey an' ome enjoy and also make new friends over good music, great
Tood i Sunday Times

Nenghbourhood

R s PRETORIANEWS

Il col Uy where inner cities are often visited by necessity and not always by choice,
~ Market @ the Sheds recently became Pretorians' hangout place of choice each last
Saturday of the month_ A creative space, gourmet food, a variety of live music, a
cosmopolitan mix of interesting people and an infectious vibe. A gem in the City of
Tshwane. Come see for yourselfl You will be amazed and will keep on coming back for ®
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O ..p..tence!”
eviewed 4 weeks ago
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“Inner City Surprize” AND LEISURE

Reviewed 4 weeks ago THE PLEASURE OF LIVING HERE NOW G*_Agliﬂe

Mareli Wassenaar deserves a medal for bringing us back to the inner cityl Her brain
child, Market @ the Sheds, brings good food, cool music and a fantastic atmosphere
together. Situated just off the old Church Street, the market is a breath of fresh air in an
inner city, which has sadly become derelict and unkempt. The market reminds of the
Meighbour Goods Markets in Cape Town and Braamfontein: trendy, cool, hip and just
lekker. Safe parking available adjacent to the market or at the State Theatre across the
road. Even children enjoy the experience - there is a courtyard where they can run
around. One can only hope that this gem will convince investors that Tshwane inner city
is worth revivingl
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1 Eine Installation mit
uberdimensionalen
Skulpturen ist in Menlyn
zu bewundern.

2 Junge Mode von Victor
Zingaelihle und anderen
Designern im ,Bow
Afrika Fashion"-Store.

3 Mit viel Enthusiasmus
engagiert sich Mareli

PRETORIAS ALTERNATIVE SZENE

BLUHT - UND ZIEHT DADURCH Weseconn oo

4 Wandmalereien wie
hier bei ,Market @ The
Sheds” verschdnem viele
Gebaude.
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feiert. Esist ein Auftritt von
Rhythm, der zu den Hohep
an diesem Vormittag zahlt
Feiern in alternativen Vier
London, Berlin-Kreuzberg
Brooklyn erinnert.

Doch die Bithne der Banc
det sich in Pretoria und ist
ein gutes Beispiel fur den W
den Siidafrikas Hauptstac
zeit erlebt. Denn bislang
Besuchern vor allem Johann
als lebendige Metropole be

In old Pretoria, travelers find the
new South Africa
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VALUE PROPOSITION to sponsors & Funders

capitalcollective

Market@theSheds is the Capital’s trendiest Art, Food, Design and Music Experience in the city. Described as an
African urban experience, it merges the best of city markets with the flavours of South Africa’s Capital, with local
entrepreneurs, designers, artists and musicians forming the bulk of the exhibition. Compared with Arts on Main, the
Neighbourgoods Market in Johannesburg and Biscuit Mill in Cape Town, it boasts a unique local flavour and offering,
with popular, varied live music performances.

The most Popular, Authentic Arts and Culture Attraction in the city.

Access to a Young, Upcoming Maximise on the opportunity to LEADERSHIP DEMONSTRATION SERVICE/PRODUCT SHOWCASE

reach over 35 000 followers in
Tshwane and Gauteng throughm Showcase your organization’s
social media channels > : commitment to sustainable SMME
1 Development, Arts and Culture
development, Social Cohesion aFrJd
City Rejuvenation. « e

Highlight your organization, products
or services at an event where
participants are spending money and
aspiring to brands that signify money
power.

.. Audience of creatives and
\ trendsetters

Drive your brand’s connection to
city living, innovation, new trends, i Ry Showcase your advanced technology
: - technology.. il ; solutions that is changing how people

how people manage their hard-earned




Web

www.marketatthesheds.co.za

Twitter
e @Marketattheshed
* @CapitalCollectv

Instagram
* market _thesheds

Facebook

e https://www.facebook.
com/marketatthesheds



http://www.marketatthesheds.co.za/
https://twitter.com/Marketattheshed
https://www.facebook.com/marketatthesheds
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